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INSTRUCTIONS:  

 Answer question ONE (compulsory) and any other TWO questions 

QUESTION ONE 

(a) International trade and international marketing are related but they do not mean the 

same thing. 

i. Explain the meaning of international marketing   (2 marks) 

ii. Distinguish between international trade and international marketing. 

         (8 marks) 

(b) Enumerate on the challenges you are likely to encounter when venturing in 

international markets.        (10 marks) 

 

QUESTION TWO 

You have been appointed as the new marketing manager of Utimishi Company. You are 

tasked with responsibility of extending your products to the international market. 

(a) Briefly explain the problem you are likely to encounter in carrying out international 

marketing research.        (10 marks) 

(b) Discuss how you would deal with the international marketing research problems 

discussed above.        (10 marks) 

 

QUESTION THREE 

(a) State and explain FIVE strategies / elements of promotion that can be used in 

international marketing.       (10 marks) 

(b) Discuss FIVE considerations for a marketer before choosing the channels of 

distribution in international markets.      (10 marks)  

 

QUESTION FOUR 

(a) The Boston consulting group (BCG) Matrix is an important planning model that can 

be used by a marketer before choosing to expand in international markets. Explain the 

BCG Matrix and its relevance to a marketer.     (10 marks) 

(b) Explain the meaning of international marketing planning and highlight the elements 

of an international market plan.      (10 marks) 

 

QUESTION FIVE 

Whether or not a firm is considering expanding into international markets depends on various 

considerations. Discuss these considerations.      (20 marks) 
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